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Abstract

The color matching of the web pages of the university departments is an
important communication channel. A good color matching plan will enhance the
viewer's awareness of the department's professional image and deepen the impression
and recognition. However, few people have paid attention to the problems of viewers'
cognition and identification of the department's professional image in the domestic
web page color matching and related research fields. It leads to lack of visual appeal
in most of web pages. The primary purpose of this research is to explore the
adaptability of the color of university departmental web pages and to gain an in-depth
understanding of their apparent color matching differences. Therefore, this study
researched the semantic color matching of web page colors in three stages. The first
stage was to conduct a literature review and discussion. The second stage was to use
basic descriptive statistics to analyze the adjectives belonging to the semantic image
of university departments to understand the visual language of each department. And
the third stage was to discuss the semantic color matching in the web page design of
the university department by adopting the ranking method. Allowing the subjects to
make comparisons in an increasing manner, this research then calculated the Kendall
harmony coefficient to understand the reliability and results of the ranking. Using
one-way analysis of variance to explore whether the average value of different color

matching reaches a significant level of difference. Finally, using Duncan post-event
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multiple comparisons to understand the differences and groupings of each color
scheme, so as to do a more in-depth discussion. According to the results of the
questionnaire, 97.4% of the people believe that the color of web pages will affect the
user's desire to watch. 92.3% of the people think that it will affect the professional
image recognition of the department. More than 91% of the people believe that it can
deepen the identification of the department. This study found that the School of
Information and Electrical Engineering and the School of Management mainly adopt
the blue color to emphasize the color matching calm, rationality and logic. The School
of Humanities and Social Science and the School of Nursing mostly use bright orange,
making people feel more intimate. The School of Medicine and Health uses the green
color to have a worry-free sense of life. The School of Creative Design focuses on
black and purple, along with green, yellow and white to have a bright and

eye-catching creative effect with contrasting colors.
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