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Abstract

Using online video as learning tool has been popular way to get new knowledge in the social media. YouTube
is the most commonly used video platform in Taiwan, many types of YouTube channels compete and cooperate
with each other. Therefore, understanding the users’ viewing motivations and participation behaviors should help
to be popular.

In this study we aim the fitness YouTube to discussion. Using semi-structural interview as research instrument
to collect 9 fitness participant data, to understand the relationship between users’ watching motivation of fitness
channels and their fitness participation behaviors. Besides, we concluded the presentation factors with fitness
participants and the expected image of YouTuber’s attractive.

In summary, the result of the analysis presented: Participants with different fitness motivations will have
different preferences when watching fitness YouTube channels, and watching fitness YouTube channels will have
different levels of impact on participants of different fitness activities.

This result proves the close relationship between fitness YouTube channels and fitness participation behaviors.
Also this research found YouTube users’ viewing motivation and fitness participation process can be divided into
three stages:" Decide on the adoption", "Exploratory action " and "Familiar with fitness", and each stage has a

different fitness activity performance.
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