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Research on the Design and Marketing of Public
Transport Tour Platform - Taking the ”Tour in Hand” App

as an Example
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Abstract

The survey showed that 80% of Taiwanese took an independent tour in the past, and 70% of foreign tourists
prefer independent tour in Taiwan. This means that independent tour has become an important trend in the domestic
tourism industry. However, this study found that there are several individual travel problems and phenomena in
Taiwan domestic tourism: 1.Foreign tourists are unfamiliar with Taiwan, so they must rely on public transportation
during their independent tour, but there are few tourism information platforms can integrate the information of
domestic and public transportation; 2. With the increasing maturity of public transportation. Taiwanese no longer
need to rely on their vehicles for domestic travel, and many scenic spots can reach tourist destinations by public
transportation. In view of this, this research will solve the above-mentioned independent tour problems through
the development of the ”Tour in Hand” App to meet the gaps in the market and improve the quality of travel. This
research will conduct primary and secondary data analysis through evaluative research to develop the functions of
the platform, define target customer groups, and formulate marketing strategies and financial plans. Based on the
above, this research hopes that through the development and marketing of “Tour in Hand” platform system, not

only to increase revenue for tourist attractions and stores, but also provide tourists with good tourism quality.
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