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Abstract

The rapid development of internet and information technologies has made internet shopping a trend of
buying. However, transaction frauds have frequently been identified, making consumers suspicious about
security and reliability while shopping online. Because the remote nature of internet shopping lacks realistic
touch, consumer’s perceived risk is higher than conventional buying that directly influences buyer’s perceived
value. While the higher the perceived risk in buyer’s decision-making, the more information would come from
extrinsic cues and ‘word-of-mouth’- a research issue less explored in the area of internet shopping. This paper
is to construct an interpretive framework to understand the impact on perceived risk in internet shopping.
Based on the Agarwal and Teas’ perceived risk model and Monroe and Krihnan’s perceived value model, this
research introduces ‘word-of-mouth’ as a new variable. Suggestions to the internet shops are provided to

improve consumers’ perceived value by influencing their perceived risk.

Keyword: Perceived Risk Model, Word-of-Mouth, Extrinsic Cues, Perceived Value, Internet Shopping
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